
Toluna surveyed a nationally representative 
sample of 1001 Australians and  
510 New Zealanders about their feelings  
on the economy.

Australian and  
New Zealand 
consumer sentiment 
in a recession

Financial security

This research highlights a sense of financial insecurity and cautiousness around spending, now and over the next six to 12 
months. The recession means that Australians and New Zealanders are planning to tighten their wallets and cut down on 
unnecessary purchases such as eating out and entertainment, while more time spent at home is resulting on bigger budgets 
for groceries and utilities.

For marketers, brand trust has never been more important. Consumers have changed their spending habits over the last six 
months, taking more time to do their research before purchasing; with the opinions of friends and family highly influential. 
Brands must position themselves as trustworthy and reliable in order to be a consideration for cautious consumers.

Spending habits
The uncertain economic times brought by the pandemic have had an effect on spending. 

More New Zealanders (37%) then Australians (32%) spend more time considering their financial situation before spending 
money, they spend less time to research before buying than Australians (35% vs 38%).

Biggest concerns
While being very concerned about the upcoming economic recession (88% and 86%), inflation and the increasing  
cost of living (84% and 85%), both Australians and New Zealanders are also worried about society becoming more  
selfish (81% and 74%). 

Establishing trust
When it comes to trust, word of mouth is stronger than ever, with the opinions and family and friends considered by far the 
most trustworthy for respondents. 

 Feeling positive about their 
financial security

 Feeling average about their 
financial security

 Poor sense of financial security

 Concerned about an economic 
recession

 Concerned about inflation and  
the increasing cost of living

 Concerned about society 
becoming more selfish 

 Always or often trust news media

 Sometimes trust news media

 Rarely or never trust news media  
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 Decreased their spending over 
the last six months

 No change - spending has 
remained the same

 Increased their spending over 
the last six months
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Spending over the last six months

Looking forward, the key areas respondents expect to decrease their spending include

The only areas respondents expect to increase spending include:
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Spending habits
Looking forward, discretionary spending is expected to decrease over the next six months, with consumers expecting to 
spend less on entertainment, alcohol, household goods and beauty. With more people working from home, transport costs 
are expected to go down, and travel restrictions are a likely reason almost half the respondents plan to spend less on travel. 
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Travel 48% 51% Travel 

Eating out, takeaway 38% 42% Eating out, takeaway

Entertainment and leisure 36% 38% Entertainment and leisure

Transport 32% 28% Alcohol

Electronics, furniture & household items 26% 28% Electronics, furniture & household items

Alcohol 25% 27% Transport

Personal care and beauty 18% 20% Personal care and beauty

The health system being overloaded 73% 71% The health system being overloaded

Government support not always being available 69% 66% Government support not always being available

Losing some money or capital 67% 62% Losing some money or capital

Further quarantine lockdowns 66% 62% Further quarantine lockdowns 

Political systems failing 64% 63% Political systems failing 

Decrease in income 62% 57% Decrease in income

Becoming infected with COVID-19 59% 54% Becoming infected with COVID-19

Restricted access to food supply 54% 45% Restricted access to food supply

Becoming lonely 53% 45% Becoming lonely 

Becoming unemployed 49% 40% Becoming unemployed 

Groceries 27% 25% Rent, house maintenance

Utilities 24% 21% Groceries

Health care 20% 16% Utilities

Rent, house maintenance 17% 15% Health care

Top three concerns over the next 6-12 months

Always or often trust or consider the opinions of:

Conversely, respondents would rarely trust or consider opinions from:

When it comes to news media, respondents were split:

Friends and family Government authorities 

Other concerns included

Social Media Political Leaders

61%

13%

39%51%

7%

39%

18%

Australia New Zealand

Australia New Zealand

Australia New Zealand

Australia New Zealand

 A longer time spent 
researching before purchasing 

 More time spent considering 
their financial situation before 
spending 

 Increased use of online 
shopping 
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Other changes to shopping behaviours include:
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